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BY WAY OF INTRODUCTION

Cl-5 Agency is a production subject that aims to acquaint the public with events of importance both to
the world and Europe as well as Czechoslovakia and the Czech Republic, in a professional manner free from
any bias and generation-conditioned views.

The Agency endeavours to move activities of a number of civic associations to the levels of attention of
citizens as well as, last but not least, representatives of legislative bodies and important representatives of the
state administration or entrepreneurial circles;

— Promote conservative values and examples of the past for the future by producing “Narodni slav-
nosti (National festivals)”;

— Enhance citizens’ awareness of everybody’s civic contribution and responsibility in areas like internal
and external safety, general military capacity, care for one’s own health, solidarity and unbiased national pride
by applying a generationless approach to the production of particular production units;

— With the help of the media to promote activities of volunteer organizations the subject matter of
which includes the safety and health of citizens, while stressing benefits for the State and requiring their
dignified integration.

Participation of every citizen in his/her personal safety and participation of every citizen in his/her per-

sonal health are the main topics of the Agency production activities. The Agency promotes these topics
in a manner that the citizens are able to accept and possibly even participate in some of them.

AGENCY DATA AND CONTACTS

Seat: Contact address:

Neratovicka 241, 277 13 Kostelec nad Labem Mnisek pod Brdy 1186 E

Identity No.: 70799865 252 10 Mnisek pod Brdy

Tax Identity No.: 490714038

Tel.:  +420326981446 Fax:  +420326981446

GSM: +420603456563 — vykonny rfeditel E-mail: jkunc@ci5.cz
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CESKE DRARHY, a.s.

Dear Friends,

Let me address you with an offer of collaboration that lies in an active utilization of extensive opportu-
nities to make your trade marks, production programmes, products or services more visible.

Your possible collaboration will help to ensure production of projects that struggle through the con-
tents free from any bias for a generationless presentation of both historical and contemporary events.

Cl-5 Agency has a more than 10-year experience in the production of events of this kind. During that
time, our choice of particular topics was a success in attracting wide attention of the media. As we consider it
as immoral to bother visitors with an entrance fee while producing events intended to ignite the national
pride, the custom of our visitors continuously increases. The number of people who attend events with such
a conception stands at around tens of thousand visitors. Another fact confirming meaningfulness of our pro-
duction activity is, last but not least, the attention paid to it by prominent guests from the government, diplo-
matic, entrepreneurial and social circles.

Therefore | should like to ask you to consider the possibility of connecting your trade mark or your make
with notable anniversaries and personalities of the history and the present.

Yours sincerely,
Jifi Kunc,
Executive Director




EVENTS PRODUCED AND
CO-PRODUCED IN 2007

1st Social Meeting of Volunteer Rescue Units of the
Czech Republic
- the Praha Hotel

A day with 4th Fast-Deployment Unit of Defence of the
Nation

- the Military Technical Museum of the Historical
Institute of the Czech Republic Armed Forces (HU ACR),
LeSany u Tynce nad Sazavou

The Land Forces Day - BAHNA 2007
- StraSice Military Training Grounds




2nd Family Party — MniSek pod Brdy - the Skalka Castle

5th Tank Day
- the Military Technical Museum HU ACR,
LeSany u Tynce nad Sazavou

7th NATO Day - Ostrava — Mosnov Airport

110 Years under Steam
- celebration of 110th anniversary of the Praha - Dob¥Fis
line operation




5th Grand Prix of Shooting of the Active Reserve of the
Czech Republic Armed Forces, the Chief of General Staff
of ACR Cup

- StrasSice u Rokycan Military Firing Range

90th Anniversary of Creation of the Signals Corps of ACR
- the Military Technical Museum HU ACR,
LeSany u Tynce nad Sazavou

89th Anniversary of Origin of Independent Czechoslovakia
- Prague




EVENTS PREPARED FOR 2008

Grand Ball arranged by the Prague Garrison Command
- the Praha Hotel

2nd Social Meeting of Volunteer Rescue Units
of the Czech Republic
- the Praha Hotel

New Season Opening Ceremony
- the Military Technical Museum HU ACR,
LeSany u Tynce nad Sazavou

“Nature as a Gym”, 1st year
- Skalka grounds, MniSek pod Brdy

LIBERTY DAY - the Globus Hotel and adjacent grounds
3rd Family Party - MniSek pod Brdy Castle

6th Tank Day
- the Military Technical Museum HU ACR,
LeSany u Tynce nad Sazavou

6th Contest of Shooting of NATO Reserve Forces,
the Chief of General Staff of ACR Cup
- StrasSice u Rokycan Military Firing Range

90th Anniversary of Origin of Independent
Czechoslovak State
- Prague




GRAND BALL
OF THE PRAGUE GARRISON COMMAND

1 February 2008 - state areas of the Praha Hotel

The Prague Garrison Command secures the garrison service in the Czech Republic Capital City of Prague
and the coordination between military units and installations in the Prague garrison.

It contributes to the protocol activities of the President of the Republic, the Parliament and the
Government, the Ministry of Defence CR and the Ministry of Foreign Affairs CR.

It secures selected tasks and requirements of leading representatives of the military department at pre-
sentations of the Czech Republic Armed Forces, including representation of the Czech Republic Armed Forces
in reverence ceremonies abroad.

The Honour Guard and the Garrison Band of Prague are integral parts of the Prague Garrison
Command.

The above stated purposes of the Prague Garrison Command guarantee the ball’s prominent social
value and level. The structure of its VIP visitors gives an opportunity for uncommon meetings.

Promotion services for our customers:

1) Placing the customer’s trade marks on boards located in social areas for the entire length
of the evening

2) Printing of the customer’s trade mark on VIP invitation cards

3) Accentuation of the customer by the presenter of the evening

4) An agreed number of VIP invitation cards for the customer’s representatives

5) Photo and video materials from the event with the right of further utilization for the customer’s own
needs




2ND SocIAL MEETING OF VOLUNTEER RESCUE
UNITS OF THE CzECH REPUBLIC
22 March 2008

Globalization of risks must be understood as a natural price to pay for globalization of the world, and
first of all Europe, on the political, economic and social levels, on the level of an integral development of
trade.

The clearly evidenced change of the climate makes us to anticipate a more frequent incidence of adver-
se natural events during which a great part of the population may be put at risk. Besides establishing profes-
sional units and corps, highly developed cultures solve the prevention of danger and the consequences by
means of voluntary civic activities. Citizens’ share in protection of lives, health and property of citizens is abso-
lutely irreplaceable both as for its efficiency and civic formation of the society. Such a share testifies to the
quality of the society, the life style and the scale of life values.

Activity of volunteer rescue units, volunteer fire fighters and active reserves of ACR needs to be perma-
nently emphasized, and the said social event should be one of these emphasizing elements.

Maltézska pomoc, o.p.s.

Dear Friends,

We believe that if you find activities of volunteers meaningful you will become honourable partners to
the so perceived social event and through your partnership help to carry out 2nd Social Meeting
of Volunteer Rescue Units.

Noble connection of your mark with the meeting is the acknowledgement of rescue activities
of volunteer units which, last but not least, are a part of your security, too.

Promotion services for our customers:

1) Placing the customer’s trade marks on boards located in social areas for the entire length
of the evening

2) Printing of the customer’s trade mark on VIP invitation cards

3) Accentuation of the customer by the presenter of the evening

4) An agreed number of VIP invitation cards for the customer’s representatives

5) Photo and video materials from the event with the right of further utilization for the customer’s own
needs




Letter by Pr
y Piemysl Sobotka, President of the S
e Senate

PARLIAMENT OF THE CZECH REPUBLIC
SENATE

PREMYSL SOBOTKA
PRESIDENT

Dear Ladies and Gentlemen, Dear Friends,

Let me 1O cordially great this social meeting of yolunteer rescue units. 1 greatly appreciate
your work and some of your organizations are well known to me. 1 do not want to place anyone 10
the fore at the expense of others but a8 an enthusiast for the mountains 1 would like 0 mention
the Mountain Rescue Service of CR and, of course, volunteer fire fighters’ COTPS, the tradition of
which is very long and really imposing in our country.

Sometimes, when we are overcome with a negative thinking, Weé tend to speak about our
fellow citizens’ selfishness, their unhealthy social passivity, and so on. Some people even tend to
present these phenomena as genuinely (Czech traits. This is an obvious nonsense. It is just the
existence of volunteer fire fighters, members of the Mountain Rescue Service, members of the
Active Reserve of the Czech Republic Armed Forces, rescue brigades of cynoiogists, the water
rescue Service and other yolunteer associations and organizations that provides sufficient eviden-
ce of the fact that there are many self-sacrificing people in our country, who can enthusiasticaiiy
give themselves to helping others. Although the backbone of our rescue system is created by
professionals, today we cannot imagine it as a whole without volunteer rescue corps.

We live in the world of the omnipresent media which, for example, do not give rest
to politicians. But what the media like to pay even more attention to, are various breakdowns, acci-
dents, natural calamities and other disasters orf tragedies of any kind. Such a trend, notwithstan-
ding its questionabiiity, poOssesses one important positive element as it also gives the public an
opportunity to get informed about the unselfish work and very often even heroism of volunteer
rescuers at home and abroad. It is 2 good thing because it allows the majority of our citizens to
realize by way of concrete examples how important your activities are.

Here, 1 should like to make a mild appeal to your family members who may sometimes give
way to a feeling that their nearest and dearest devote more time to the work in volunteer rescue
units than to their families. Believe that these people deserve our admiration and respect and be
proud of them. This will surely be the best reward for them.

Good evening.



New SEASON OPENING CEREMONY
THE MILITARY TECHNICAL Museum HU ACR
LESANY U TYNCE NAD SAZAvVOU
24 May 2008

Dynamic exhibitions of combat activities of selected elite corps together with other presentations are
a part of the new season opening ceremony at the Military Technical Museum in LeSany. The day ranks among
the major military events, with dynamic exhibitions of professionals — members of distinguished elite corps of
the Czech Republic Armed Forces as well as fans from military history companies. That'll be just the members
of history clubs accompanied by the Museum staff who are to parade their brilliant skilfulness in the running
of period military equipment including acoustic and pyrotechnical effects.

Dynamic exhibitions are to take place in a new display ring with a seating capacity of 15,000 people.
As the event is traditionally attended by about 20 — 25 thousand visitors, the programme will be repeated.

A special VIP programme including a tour of expositions and observation of the exhibits from a VIP area
is created for the VIP group that is traditionally composed of representatives of the Ministry of Defence CR
and the General Staff ACR as well as representatives of diplomatic corps, legislative bodies and entrepreneu-
rial circles. The VIP programme is closed by a gala banquet.

Conveniences prepared for visitors include a free of charge parking area for 1,300 cars; free admission;
children’s programme; cultural programme. Extra trains, including a set of historical carriages, can be used for
transportation from the capital city.

Another novelty is a newly open pavilion of the Signals Corps’ history.

Promotion services for our customers:
1) Logos and promotion banners in the spectator area
2) Presentation of the customer or the production programme by the presenter
3) Placing of advertisements in the VIP area
4) Printing of the customer’s logo on posters
5) Printing of the customer’s trade mark on VIP invitation cards
6) An agreed number of VIP invitation cards for the customer’s representatives
7) Photo and video materials from the event with the right of further utilization for the customer’s own
needs




NATURE AS A GYM — MEETING OF
RECREATIONAL SPORTS LOVERS
SKALKA GROUNDS, MINiSEK POD BRDY

One of the dominant architectural elements of the town of MniSek pod Brdy visible from a long distan-
ce, Mary Magdalene’s Church, was built on a beautiful vantage point from where the Stations of the Cross
proceed along a former cloister. The spot is called Skalka.

Skalka is crossed with several busy tourist tracks used by hikers, bikers, cross-country skiers, etc. all over
the year. Skalka serves mostly as a starting or a finishing point.

This is the reason why the Skalka grounds were chosen as an ideal venue for 1st meeting of recreatio-
nal sports and open-air exercise lovers. Various routes for lovers of long-distance route-marches will be deter-
mined prior to the holding of the meeting.

For families with children
For older people

For tourists — cyclists

For recreational runners

The Skalka grounds will be a finishing point of all routes, where every participant will be given a tou-
rist stamp issued at the occasion.

Skalka will offer the participants an open-air gym with a climbing wall, a climbing net, a rope cableway,
trampolines, an aerotrim simulator, archery, crossbow shooting, bungee tug-of-war, and other physical exer-
cise draws. All this will be supplemented with a musical programme and the presence of popular personaliti-
es. On the grounds, we are going to present recreational sports goods, from sportswear to sports equipment
including books, maps, orienteering gear, etc. We will present novelties in the area of food supplements for
a healthy diet.

Promotion services for our customers:
1) Placing of their logos on posters
2) Placing of promotion banners on the music platform
3) Printing of the customer’s trade mark on VIP invitation cards
4) Exhibition or possibly sales area
5) Accentuation of the brand, services, products by the presenter
6) Photo and video materials from the event with the right of further utilization



LIBERTY DAY

4 July 2008, Globus Hotel and adjacent grounds - Prague

When 77 American farmers and workers engaged 700 British soldiers near
Lexington during that April night in 1775, the then colonies’ population numbered
just about one third of inhabitants of the today’s Czech Republic.

Yet, that event undoubtedly triggered the clear statement of political require-
ments in the Declaration of Independence, a document that contained an idea,
quite a revolutionary one for that time, that all people have equal rights just becau-
se they are human beings. This powerful idea inspired many nations and leaders all
over the world. Many a time, it was abused in support of various dictators and
perverted ideologies.

The positive inspiration by the legacy of the events in 1775 is clearly and
understandably reflected in Masaryk’'s thought ‘We believe in democracy — we
believe in liberty — and in liberty still greater and greater’ embodied into the Washington Declaration
of Independence.

Therefore, what we also want to celebrate in the year of 90th anniversary of the creation of an inde-
pendent Czechoslovak state, is the day when the American democracy, the profound inspiration and support
for our new and free state was born, the democracy that still gives direction to those for whom liberty is the
highest ideal and need.

Besides many performances featuring well-known and popular personalities, jazz, swing and pop music
bands and groups on the whole premises of the Globus Hotel, examples of the Czech and the American cuisi-
nes, a Czech and American veteran and vintage car exhibition, a fashion show, a garden party and an exhibiti-
on illustrating the Czech-American relationship, the event will also embrace one big Czech-American surprise.

Promotion services:
1) The customer’s logo in all halls and areas of the Globus Hotel
2) The customer’s logo on invitation cards and VIP invitation cards
3) Printing of the customer’s trade mark on VIP invitation cards
4) Accentuation of the customer by the presenters in each hall
5) An agreed number of VIP invitation cards
6) Photo and video materials from the event with the right of further utilization

Offered formats of the above services:
General Partner

Main Partner

Partner
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3RD FAMILY PARTY — MINISEK POD BRDY CASTLE
16 August 2008

®

Maltézska pomoc, o.p.s.
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Svaz diabetikt CR WALKOVOU

AGENTURA

The Family Party event was for the first time held on the premises of the Gothic castle of Kost on 19 August
2006.

The meaning of the event was to make the public familiar with topics as delicate as obesity and diabetes and
inform the public about possibilities to successfully challenge this dangerous phenomenon, and to do it in an enter-
taining and relaxed form.

1st courtyard and adjacent interiors were devoted to a healthy life style and everything connected to it, from
healthy nutrition to physical activities, cosmetic and food supplements to the literature and specialist information
centres.

2nd courtyard and adjacent interiors were devoted to consequences of the failure to principally maintain a
healthy life style. Diabetes, obesity, etc. Specialist information centres were a part of the area. Visitors could measu-
re their blood pressure, blood sugar, cholesterol. They could also replace older types of glucometres for the new ones
free of charge.

The entire event was accompanied by a manifold programme carried out on two platforms, with dixieland
bands like the Steamboat Stompers, children’s theatre, historical fencing exhibitions and presentations of individual
exhibitors and vendors wittily presented by Pepa Mlady a Josef Nahlovsky who took turns in the show.

Based on the experience from the first year, when organizers were overtaken by the visitors’ favour, 2nd Annu-
al Family Party was held at the Mnisek pod Brdy Castle. The former venue lacked parking places for busses and cars,
the castle interiors were jammed with visitors. Therefore the organizers choose the MniSek pod Brdy Castle where
the grounds surrounding the castle provide good parking opportunities and the castle interiors as well as exteriors
provide enough space for discreet information centres, exhibitors, vendors and supplementary programmes.

The Mnisek pod Brdy venue fully met expectations both of organizers and partners. 2nd Annual Family Party
was enlarged by working meetings of experts in the field and additional specialist information establishments for
visitors. Construction of the open-air physical exercise grounds and music and amusement shows on two dubbed sta-
ges created conditions suitable for family visits. A lot of interest showed by diabetics who arrived even with organi-
zed excursions as well as an active interest of the Ceska televize and the Cesky rozhlas as the public service media
confirmed us that our choice of the topics and the place was appropriate.

Promotion services for our customers:
1) Printing of the trade mark on posters
2) Printing of the partner’s trade mark on VIP invitation cards
3) Customer’ banners on music platforms
4) Sales, exhibition and promotion space for the customer’s needs
5) Full-page advertising in a handed-round bulletin
6) Accentuation of the production programme and products by the presenter according to the customer’s
requirements
7) Photo and video materials from the event with the right of further utilization for the customer’s own needs



6TH TANK DAY
THE MILITARY TECHNICAL Museum HU CR
LESANY U TYNCE NAD SAZAvVOU
30 August 2008

The Tank Day ACR is shrewdly scheduled for the last week-end of summer holidays and so it has
become a family occasion for the visitors. The fact fundamentally influences the event attendance that
reaches the very limits of capacity of the space.

The Tank Day takes place in a newly built arena of the Military Technical Museum of the Historical
Institute of the Czech Armed Forces (HU ACR) in LeSany. The Tank Day programme is composed of single
dynamic exhibitions that cover the development of tank technology from the beginning of the last century
till recent days. Visitors have also an opportunity to walk through expositions of the museum that is assessed
as a unique establishment in terms of Europe. The whole day is accompanied with a cultural programme.

Traditionally, extra trains including a period steam train will be dispatched for visitors from Prague.
An individual programme, a VIP car park and a VIP area to watch the programme will be prepared for VIP
guests.

The success of the Tank Day was an inspiration for an enlargement of a space reserved for the arena
audience and an improvement of catering opportunities for visitors. Another novelty is the newly opened
Signals Corps exhibition hall.

Promotion services for our customers:
1) Logos and banners in the spectator area
2) Presentation of the customer or the production programme by the presenter
3) Placing of advertisements in the VIP area
4) Printing of the customer’s logo on VIP invitation cards
5) Printing of the customer’s trade mark on VIP invitation cards
6) An agreed number of VIP invitation cards for the customer’s representatives
7) Photo and video materials from the event with the right of further utilization for the customer’s own
needs
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6TH GRAND PRIX OF SHOOTING OF ACTIVE
RESERVES OF ACR AND NATO RESERVE FORCES
THE CHIEF OF GENERAL STAFF OoF ACR Cupr

20 September 2008 - Infantry Firing Range Bahna VVP Brdy

Formation of the Active Reserves of the Czech Republic Armed Forces started in 1998 as an experimental
project of the General Staff of ACR and civic associations involved in activities related to civil defence and para-
military sports. The project was guided by efforts to fully professionalize the army and create well functioning
and well trained units based on a voluntary membership that would become organic reserve corps of the ACR.

The Active Reserve corps are composed of citizens willing to go beyond the scope of their obligations as
citizens, devote their time to training and the service in the ACR and especially help their fellow citizens in case
of danger or emergency, protect lives, health and property as well as democratic and constitutional values in
strong cooperation with the ACR, whose integral part they create.

Similar reserve corps of various organizational forms exist in our allies’ armies, too. Every year, many com-
petitions and joint exercises of so created reservist units are held within the scope of NATO.

Active Reserves of ACR were invited to participate in the contests in 2004. Their appearance was quite
a success. Competition teams won leading awarded positions in the standings, with all allied armies’ teams par-
ticipating.

Mayj. OldFich Stocek, member of the Active Reserves of ACR

absolute winner of a shooting contest organized by
the Minister of Defence of FRG
6th Grand Prix will be carried out with participation of foreign allies

Competition disciplines:
a) pistol shooting
b) offensive gun shooting
¢) machine gun shooting

The Grand Prix contest will be crowned with a gala soirée attended by representatives of the ACR,
military attachés, the press and the participants. The soirée programme will include a banquet, announcement
of winners, price-giving and a cultural programme.

Promotion services for our customers:

1) Full-page promotion in a bilingual bulletin for participants and visitors

2) Possibility to use the name of the mark as a name of a single discipline with the prize to be
presented by a customer’s representative at the soirée after the contest conclusion

3) Placing of banners in the firing range during the contest

4) Customer’s logo on score sheets, start cards and cup certificates

5) Placing of the customer’s logo in areas where the soirée will be held after the contest

6) Printing of the customer’s logo on VIP invitation cards

7) An agreed number of VIP invitation cards for the customer’s representatives
(representatives will be provided with accommodation and transport to the firing range)



90TH ANNIVERSARY ORIGIN OF INDEPENDENT
CZECHOSLOVAK STATE
PRAGUE
28 October 2008

A power vacuum and the desire of the Czech nation and nationally conscious Slovaks for independen-
ce as well as the struggle of representatives of the then foreign resistance movement Tomas Garrigue
Masaryk, Milan Rastislav Stefanik and Eduard Bene$ and also the morale of volunteers in the legions became
a key to the recognition of our independence.

On 28 October 1918 people in Prague started to fly Czech flags, double-headed eagles started to disap-
pear from facades of buildings and office headquarters. At about 11 in the morning, the National Committee
assumes the reins of government and issues its proclamation: ‘Czechoslovak People! Your age-old dream has
become a reality. Today, the Czechoslovak state has entered the ranks of independent states of the world.’

90th anniversary of the creation of an independent Czechoslovak state together with 60th anniversary
of the end of the Second World War are among the most important reminders of our history in this decade.

Therefore, the celebration itself will be jointly prepared by a number of institutions and subjects, the
Czech Republic Armed Forces, the Council of the Capital City of Prague the Office of the Government and
ministries, museums, etc. . .

Places in the Capital City of Prague considered as venues:
Old Town Square
Wenceslas Square
pedestrian zone in Narodni Avenue
part of Jungmannovo Square
Maridnské Square
These prominent Prague areas will host and present to the public
expositions showing various periods of our history, exhibiting items from
industry, culture, historic events, sports and other spheres, including a
cultural programme.
The Capital City of Prague will be also the scene of a military parade.
The celebration will include a number of reverent ceremonies and social events that will be attended by
prominent representatives of the State and state administration and foreign delegations.
The celebration will be closed by huge sound fireworks fired from the VItava River surface.

Due to its significance and demandingness of its production the above stated celebration is in the state
of intensive preparations. To find as effective as possible ways of highlighting partners for the celebration on
promotional and social levels is a part of these preparations.

Formats offered
General Partner for the celebration
Main Partner for the celebration
Main Partner for an exposition dealing with a given period of the republics’ history
Partner for an exposition dealing with a given period of the republics’ history
Main Partner for the Military Parade
Partner for the Military Parade
Main Partner for festive fireworks
Partner for festive fireworks




GLoBus HOTEL

We are prepared to provide you with premises, technical backup, parking, supplementary programmes,
catering, accommodation or press services for your conference, social or presentation needs in a quality
appropriate to our partners 24 hours a day.

/a Gregorova 2115/10, Horni Roztyly, Praha 4

W
The right place for holding your working, private and social
GLOBUS S - e

events in the form of:

HOTETL

Congresses, seminars, trainings, business presentations, banquets, weddings, graduations, etc.

Tel: +420 272 927 700
Fax: +420 272 937 269
http: // www.hotel-globus.cz

Conference rooms:

Small salon — separate from areas providing gastronomic services
Capacity: 5 — 30 persons
Area: about 55 m’.

Large salon — a part of areas providing gastronomic services with a separate entrance from the lobby

Capacity: 15 — 80 persons
Area: about 130 m?,

Conference rooms price list:

1 day 1/2 day
Small salon: CZK 1,400.00 CZK 800.00
Large salon: CZK 4,000.00 CZK 2,100.00

Capacity of halls depending on the layout

Theatre Classrooms Table Geneva "y
Small salon 40 20 20 30 24
Large salon 80 50 40 50 60

Prices include: screen, flipchart, Wi-Fi connection possibility, parking place for participants




Cl-5 CLuB

We will feel highly honoured by having an opportunity to provide you and your business partners with a very
pleasant accommodation at favourable prices, including services related to business meetings, catering and
agreeable relaxation in our CI-5 Club with a regular musical programme, during your business as well
as private trips to Prague. We will care for you personally, with an individual approach.

CONTACT: JiFi Kunc Dana Fulinova
+ 420603572271 +420603570401
jkunc@ci5.cz dfulinova@ci5.cz

WWW.CI5.CZ




Registered office:
Neratovicka 241
277 13 Kostelec nad Labem

AGENTURA

Contact:
Mnisek pod Brdy 1186 E
252 10 Mnisek pod Brdy

Tel.: +420 603 572 271
Executive Director — Tel.: +420 603 456 563
e-mail: jkunc@ci5.cz
Production — Tel.: +420 603 570 401
e-mail: dfulinova@ci5.cz

Design: Venice Praha, s.r.o.






